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TECHGYAN - 2020
(A National Level Technical Symposium)

RULES FOR NON TECHNICAL EVENTS

1. TREASURE HUNT (FINAL DESTINATION):
The cave you fear to enter holds the treasure you seek!!
It’s time to overcome the fear and seek the treasure what is yours !

Follow the Rules!!

Take the Clues!!
Take the Treasure!!
Reach the Treasure, Sweet the Pleasure
RULES :
v' This is a team event and a maximum of 3 members can be a part of a team.
Prelims: This round consists of puzzles, riddles and other interesting questions
which are to be solved in 30 minutes.

Final: Selected teams will have to hunt for the clues, within the campus, which
they will find at each stop, to reach their final destination.

event.
2 Liter water bottles only allowed.

At the time of launch, each competitor may adjust the volume of water within the
maximum limit to be notified by the organizer, the competitors may also adjust the
Each team should bring 2 rockets, one as the main rocket and the other as aback-up.

v
v
2. WATER ROCKETRY (BOTTLE TORPEDO)
RULES
v' This is a team at 2 participants.
v' The participants should bring their own rocket launch pads and bring air pumps
(Hand pumps and Foot pumps only allowed, compressor won’t be allowed) during the
Teams can also bring pressure gauges to measure the pressure inside the bottle.
Organizing team won’t provide the launch pad and air pumps.

The competitors are encouraged to be creative in designing nose cones and fins of their
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water rockets.

pressure.
Each competitor will be given opportunities to conduct 2 launches.
Finally a competitor who scores the most points after two launches will be declared the

winner of the launch competition.



3. AD ZAP RULES (MAD MARKETING)
RULES
v' This is a team at 5 participants.

v' Usage of mobiles by the team during the event will lead to elimination.

ROUND 1 (PRELIMINARY) :

v The first round tests the basic knowledge of the participants on company names, logos
and slogans. A set of 15 questions will be given.
The questions are categorized into 3:
* Finding the name of the product for the given slogan.
* Finding the name of the product for the given logo.

* Finding the name of the product for the given brand ambassador.

ROUND 2:

v" The second round based on audio and video clips (either an ad or movie clip).
Maximum of 4 Question will be asked based on the particular clip.

v Clips will be played just once.

ROUND 3 (FINAL ROUND):
v' The final round is the enactment round where the participants will be given a
problematic situation to be enacted and to be concluded with a solution.

v" 5 minutes will be given for preparation and 3 minutes for the performance.

\

The performance must be decent with no vulgar act.

v Participants should bring their own requirements if needed for the act.

*Judge’s decision is final.



